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	Progress Report  - Press and marketing guidelines

	Impact 

Action

Timescale

Publications should display an option to request the document in another language. 

This is currently displayed on our marketing materials, however, this will be included in our marketing guidelines to ensure a consistent approach.

On production of marketing guidelines on 31/03/09.
Progress: Still ongoing. To date, no requests have been made for information in any other language.
Publications should display an option to request the document in another format e.g. Braille, audio or large print.

This is currently displayed on our marketing materials, however, this will be included in our marketing guidelines to ensure a consistent approach.

On production of marketing guidelines on 31/03/09.

Progress: Still ongoing. To date, no requests have been made for information in any other format.
When targeting specific BME groups, we could ensure a greater positive impact by translating the information into community languages.
Translating information into different languages can be both resource intensive and costly, therefore we would not be able to repeat this for all of our services and action plans. However, this will be noted in our marketing guidelines to ensure managers take this into account when considering how to market their services.
On production of marketing guidelines on 31/03/09.
Progress: One request from South Locality to produce document in Slovak. No other requests for this from any GCSS services.
Not all of our current marketing materials contained images which reflect the BME population in our city.
Particular care should be taken in the selection of photographs to ensure our material reflects the cultural diversity of the society in which it appears. We will avoid stereotypes at all times. This will be included in our marketing guidelines to ensure a consistent approach to all marketing materials.
On production of marketing guidelines on 31/03/09.
Progress: We are continuing to build up our photo library with images that reflect the diverse population of the city. This is considered and reflected on all new publications.
Not all of our current marketing materials have clear contrast and font sizes can often be less than 12pt, which could make it difficult for some people to read. 

The size of font used in marketing materials is important to ensure our literature is easy to read and, in accordance with RNIB clear print guidelines, we would recommend a minimum font size of 12pt. This will be addressed in our marketing guidelines.
On production of marketing guidelines on 31/03/09.
Progress: Font size and contrast is considered on all publications to ensure greatest clarity.
Highly stylised fonts can be difficult to read for those with visual impairments and should be avoided.

Currently, we use simple font styles in all of our literature, however, this will be included in our marketing guidelines to ensure all of our materials can be easily read and understood.

On production of marketing guidelines on 31/03/09.

Progress: We have now switched our corporate font to Bosis – an easy-to-read font.
Our publications are designed for all residents and visitors of Glasgow regardless of gender, age, race, sexual orientation, faith or religion. However, negative wording, stereotypes or offensive imagery could have an impact on any of these groups and must be considered in our marketing guidelines.

The wording and imagery within our materials should avoid causing offence and be sensitive to different sectors of society. This will be taken into account in our marketing guidelines.
On production of marketing guidelines on 31/03/09.
Progress: We continue to be sensitive of this when producing all of our marketing materials.
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